Colorectal cancer
The cancer you can prevent.
A Centers for Disease Control and
Prevention-funded media campaign
Cooperative Agreement 5U58-DP0026

In addition to endorsing
staff participation in the
coalition, Good Shepherd
Hospital sent information
out to employees and
22,000+ residents, and
donated ads including a
prominent billboard in
Hermiston.

T

he Cancer You Can Prevent completed a tremen
dously successful mini-campaign in Eastern Oregon.
A strong and dedicated local coalition, passionate
spokespeople, community partnerships and leveraged
ad buys were only some of the factors that contributed
to the campaign’s ability to effectively motivate
local residents to get screened for colorectal cancer
(CRC) … and then talk about their experience and
encourage others to get screened, too.

A Brief Background on
the Campaign
Colorectal cancer is the second most deadly form
of cancer, but it doesn’t have to be. Screening can
prevent the cancer or catch it early when it’s highly
treatable. But too few men and women in Oregon
are being screened.

The Oregon Health Authority’s goals to decrease
health disparities related to this cancer and other
chronic diseases were well-served by the campaign.
Rural Oregonians have higher rates of CRC diagnoses
and experience increased barriers to getting screened.
The mini-campaign in Eastern Oregon played an
important role in addressing these barriers and was
a focal point in the statewide rollout of the campaign.

The Centers for Disease Control and Prevention
awarded a grant to the Oregon Health Authority
(OHA) to increase screening rates among Oregonians
ages 50 to 75 from a current rate of approximately
66 percent to a target rate of 80 percent by 2014.
Research found that most Oregonians are screened
because they were encouraged by someone they
know and trust. Thus, the campaign takes a unique
approach that asks already-screened Oregonians to
encourage people in their lives to get screened too.

On the Ground
Preparation for the campaign began in June 2011.
Janet Jones, the public health educator for the Umatilla
County Health Department, pulled together a coalition
consisting of representatives from Good Shepherd
Hospital, two local radio stations, Yellowhawk Tribal
Health Center, as well as Shelley Wight from the
Morrow County Health Department, each of whom
brought resources to the campaign.

The approach was successfully tested during a pilot
campaign in Clatsop County in early 2011.
Later that year, the campaign rolled out statewide
including the mini campaign in Eastern Oregon,
featured here.

The coalition recruited a diverse group of
spokespeople to be the local faces of the campaign
including, 1) the benefits manager at the Wildhorse
Resort & Casino and member of the Umatilla
Indian Tribe; 2) a regulatory specialist for the city of
Pendleton; and 3) a prominent corn farmer involved
locally and nationally with rural electric companies.
Colorectal Cancer Case Study

Two of them had been screened because of a family
history or because they knew someone who had been
affected. One did just because he knew it was the right
thing to do. What made them truly effective spokespeople
was that they were unexpected messengers and were
willing to share their stories in unexpected venues
with a good balance of humor and seriousness.
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In addition, the coalition identified existing relationships
and pathways to possible business and community
partners. Using the partnership materials in the grantee
toolkit, the coalition successfully reached out and
secured campaign partners including:
• Local businesses (electric companies,
Umatilla Pacific Railroad, agricultural companies,
hospitals/clinics and other large employers)

Bryan Wolfe

Hermiston, Oregon

• Membership organizations (local Chambers of
Commerce, Rotaries, Altrusa and Lions Clubs)
• Public entities (cities, school districts, the
community college, the county health departments
and the Two Rivers Correctional Institute)

Karen King

Pendleton, Oregon

As partners, these organizations distributed campaign
materials at their events and worksites, asked coalition
members and spokespeople to speak at meetings
“I personally know of at least five people who got screened as a
result of this campaign. And that’s just my personal network.
I know that there were many, many more. But we know there
is still more work to be done. Building off of the campaign,
we have made it a commitment to continue this effort in our
community until we totally prevent this preventable cancer.”

–Lou Ann Wolfe,
Robin Alexander

Umatilla Indian Reservation
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For example, the Pendleton School District put infor
mation about the campaign in their employee newsletter
and later included the campaign flyer in their all-staff
email. These multiple touch points helped ensure
widespread reach and absorption of the message.
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Saved by a screen
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Karen King (left) and Robin Alexander, both of Pendleton, were featured in a campaign to promote cancer screenings.
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One person was killed after rolling a 2008
Toyota Tundra and crashing into a power
pole on Interstate 84 at Milepost 166.

Crash kills
man, cuts
electricity

Taking a fully comprehensive approach, the coalition
also secured free and leveraged media that included
news and editorial columns featuring campaign
spokespeople and greatly reduced, if not free, ad space
in daily and tribal newspapers and on community
radio stations. These efforts played an important role
in expanding the campaign’s reach.

By ANNA WILLARD
East Oregonian

A Pasco, Wash., man is dead after crashing
a 2008 Toyota Tundra into a power pole at
about 1:30 p.m. Wednesday on westbound Interstate 84 near Milepost 166 in Morrow
County.
The victim was Cory Melvin Savage, 35, of
Pasco, Wash., said Oregon State Police Sgt.
Dan Swift.
The crash also knocked out power to 3,217
Umatilla Electric Cooperative members in
parts of Boardman and Irrigon and the surrounding countryside, said Steve Meyers,
member services administrator for the cooperative.
Savage rear-ended a 2011 Chevrolet van
while traveling east on Highway 730 about a
quarter mile from Interstate 84, said police
Trooper Mark Amos.
No one was injured in the crash on Highway 730, Amos said.
Police said Savage fled the scene and continued west onto the interstate.
No one was pursuing Savage when he left
the scene of the hit and run, Swift said.
Witnesses told state police the pickup
passed a semi-trailer and came back to the
right lane. Savage tried to get off the road, hit
the shoulder, rolled more than once and slid
into the power pole with the driver’s side door,
Amos said.
The front passenger’s side tire and wheel
were damaged from the crash on Highway 730.
Savage was pronounced dead on the scene,
Amos said.
The pole held a 115-kilovolt transmission
line; the cooperative restored power at 3:04
p.m., according to a cooperative press release.
The Oregon Department of Transportation
reported Wednesday evening traffic on I-84
had been reopened to two-lane traffic. The
Boardman rest areas were also reopened after being closed due to the power outage.
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KOHU radio personality Jeff Walker (left) talks with Bryan Wolfe while recording a public service announcement
about colorectal cancer awareness at the radio station in Hermiston.

Eastern Oregon’s rate of colorectal cancer is high
By KATHY ANEY
East Oregonian
Bryan Wolfe leaned forward
in his chair and focused on the
microphone a foot from his
nose.
Wolfe, a farmer in faded
jeans and scuffed boots, had
abandoned his cornfields to
drive to the radio station and
record a public service announcement about colorectal
cancer. When KOHU announcer Jeff Walker signaled,
Wolfe started speaking.
“This is Bryan Wolfe of Her-

miston, Oregon,” he said, his
voice flowing deep. “Getting
screened saved my life.”
Wolfe meant colorectal
screening used to detect cancers of the colon or rectum. It’s
not the sexiest subject, Wolfe
knows, but studies show more
screening translates into saving lives — lots of lives.
Colorectal cancer is the second deadliest cancer in both
Oregon and the U.S. Lung and
bronchial cancer leads the
list; breast cancer is third.
Wolfe and two other local
spokespeople
—
Robin

When to get
screened

Alexander and Karen King,
both of Pendleton — are putting a human face on a public
health campaign aimed at
convincing people aged 50
and older to seek screening.
The Oregon Health Authority
focused on Morrow and
Umatilla counties after the
two experienced higher than
average rates, both in incidence and deaths, from
colorectal cancer.
Public health advertisements and brochures will

According to the
Centers for Disease
Control and Prevention, begin
screening for colorectal cancer after
turning 50. Screen
earlier if a close relative had polyps or
colorectal cancer or
if you’ve had inflammatory bowel
disease or certain
genetic syndromes.

“The campaign helped me reach out to community partners
VETERANS WEEK
2011 strengthen
about an important prevention message
AND
Pearce not likely to run
Vietnam veteran thrust into history for council next year
relationships with community partners who we have
been
working with on tobacco prevention and healthy community
policy issues. Every time I did a presentation on CRC
prevention, I had businesses or community leaders ask me for
Quit Line cards, or more information about Worksite Wellness.”
See SCREEN/8A

The result was greater than we could have expected.
Because of the strong efficacy of the approach
demonstrated in the pilot, the campaign relied on
anecdotal/qualitative data for evaluation purposes.
We heard from the coalition and community members
alike that the campaign moved already-screened
residents to talk about their screening experience
with others and unscreened residents to go get it done.

PENDLETON

By SAMANTHA TIPLER
East Oregonian
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On Friday, Vietnam War veteran Bob Shippentower wants
people to take time to remember.
“Recognize the sacrifices so
many men
and women
have made
for
the
greater good
of our comA tribute to
munity and
veterans
our country,”
from Eastern
he said. “I alOregon will
so ask all of
be inserted in
us to rememFriday’s EO.
ber
those
veterans who
suffer from unseen scars from
psychological trauma.”
Shippentower, 65, during his
year with the U.S. Army in
Vietnam earned two Purple
Hearts, one during the Tet Offensive in January 1968, he
said.
“It was a situation we were
called into as a draftee but I believe we all met our duties as

City Councilman Justin Pearce
is no longer employed at St. Anthony Hospital and is not likely
to seek relection next year.
The 36-year-old at-large councilman
said
he’s
mulling a move to
Spokane, Wash., where
he has majority ownership in a strip mall.
“Pendleton is a nice
community but there’s
not a tremendous
amount of growth, and
where I’m at in the city
council and in health
care, I’ve concluded Pearce
there’s not going to be a
lot of growth,” he said this morning.
“Unfortunately, Pendleton and
this area don’t hold much opportunity
for
young
professionals,” he added.
St. Anthony Hospital communications director Larry Blanc
on Wednesday said Pearce, director
of
medical
staff
development and practice management, as of Tuesday was

More to
come
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Bob Shippentower earned two Purple Hearts in the Army
during the Vietnam war.

we were expected to do,” Shippentower said. “Basically, we
were just doing our duty. I don’t
know how else to describe it. At
that age, we didn’t know about
history.”
He and the other soldiers he
served with became a part of
history. Large geopolitical and
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historical forces — forces beyond their control — were
pushing them toward their destinies, he said.
In 1967 at age 19, Shippentower, a graduate of Pendleton
High School attending Blue

See SHIPPENTOWER/8A
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Bryan’s wife and member of
the campaign coalition

and to their staff, and included information about the
campaign in their e-newsletters, employee paycheck
stuffers and employee mailboxes, and on their websites
and social media channels.

– Juli Gregory, Education Director at
Good Shepherd Hospital and campaign coalition member

136th Year, No. 23

“Bryan (one of the campaign’s
spokespeople) was the keynote
speaker at the Community
Services Awards Banquet and
in the middle of his speech
in front of 250+ people,
broke into the story about his
screening experience. He sure
got everyone’s attention and
drove home the importance
of getting screened. It was
disclosures like this in several
venues that got people coming
up to him to ask him about
his screening experience. He
talked to the garbage collector
for 45 minutes about getting
screened!”

longer employed at the hospital.
Pearce took that job in 2008,
Blanc said.
“At this time, we have no other particulars or information,”
he said.
Pearce had little to say, either,
regarding the circumstances
of
his
departure from the
hospital.
“You know, I really
can’t. There’s some
things undetermined,”
he said.
He said he’s also
considering how active
he’ll remain on city
council in the coming
year.
He said he intends to divide
his time between the city and his
$2-million project to develop his
commercial
property
in
Spokane. He cited the cost to
hire a property manager as one
factor in considering a move to
Washington.
“The city council position has
a little more limelight than I

See PEARCE/8A
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–Janet Jones, the public health educator for the
BREAKING NEWS — 24 hours a day, seven days a week: www.eastoregonian.com

Umatilla County Health Department and campaign coalition member

With partnership
participation from:
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